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UNLIKE products traded via orga-
nized exchanges in Chicago, Ill.; 
Minneapolis, Minn.; Kansas City, 

Mo., and cities around the world, most 
bulk feed ingredients are still traded “the 
old-fashioned way”: one-on-one between 
buyers and sellers.

A new website purports to be the fi rst 
in the business to help modernize the 
process of price discovery and ingredient 
marketing.

“Agriculture has developed and imple-
mented so many technologies, but when 
it comes to ingredient buying, there is a 
real technology gap,” said Ryan Cooney, 
developer of Feedpail.com, a new website 
he said was designed to bridge that tech-
nological gap. “There are $200 million of 
bulk feed ingredients traded each week, 
and most of it is being traded the way it 
was 20 years ago: over the telephone.”

Cooney likened Feedpail.com to web-
sites specializing in travel, noting that just 
a few years ago, travelers booked fl ights, 
hotels and rental cars by making phone 
calls to several different providers to 
check prices and availability.

Numerous websites now offer consum-
ers the opportunity to evaluate prices and 
availability from multiple providers with a 
few clicks, using technology to make the 
process of researching and booking travel 
extremely effi cient and inexpensive.

Feedpail.com works much the same 
way, he said. The free service allows sell-
ers to list available loads of ingredients, 
specifying the tonnage, location, price and 
delivery options. Buyers can then browse 
available ingredient listings sorted by in-
gredient, region of the country or even by 
individual state.

“After the price is settled via Feedpail.
com, we connect the buyer and seller so 
they can work out details of payment and 
delivery directly,” Cooney explained, not-
ing that the service is free to both buyers 
and sellers and that all transactions are 

confi dential and subject to the parties’ 
own agreed-upon terms and conditions.

Cooney said development of Feedpail.
com started earlier this year, and several 
loads are already listed for sale on the site.

He acknowledged that the website’s 
launch is something of a “chicken and 
egg” situation in that in order for buyers 
to take advantage of the service, sellers 
are necessary, but some marketers are 

likely waiting for other sellers to start list-
ing ingredients before trying the service 
themselves.

Cooney said the biggest advantages for 
users are the time savings and ease of use.

He explained that after years of expe-
rience in the feed industry, he designed 
the website to provide the marketplace 
with a tool that puts price discovery and 
product availability information “at your 
fi ngertips.”

Users can buy and sell more than 50 
bulk feed ingredients, including fats and 
oils, animal proteins, grain byproducts 
and minerals.

Cooney said his site simplifi es a complex 
feed ingredient buying and selling system 
and opens up additional opportunities for 
both buyers and sellers. ■

Site modernizes 
ingredient trading

TRADING INGREDIENTS: Feedpail.com is a new free service that allows sellers to 
list available loads of bulk feed ingredients on the website, specifying the tonnage, 
location, price and delivery options. Buyers can then browse the listings sorted by 
ingredient or region. The  parties set their own terms and conditions.

Key Points
■ Most bulk feed ingredients traded by 

phone.
■ Website lets sellers list available ingre-

dient loads.
■ Buyers can browse listings by ingredi-

ent, region or state.


